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"GROHE'S IN-HOUSE DESIGN TEAM
CREATES ICONIC INNOVATIONS AND
OPERATES AT THE VERY HEART OF
OUR BUSINESS. THEIR RECORD-
BEATING RUN OF DESIGN PRIZES
RECOGNIZES THAT THIS APPROACH
S NOW BEING CELEBRATED BY THE
WHOLE CREATIVE COMMUNITY.”

Michael Rauterkus
CEO
GROHE AG
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- GROHE Atrio

Dear Reader

Welcome to this, the eighth edition of our annual “Water.
Intelligence. Enjoyment.” publication, featuring some of the
most exciting, iconic and innovative architectural projects

from across the globe.

Introducing this book is a yearly opportunity for us at GROHE
to take stock of our progress and achievements, and over the
last year we are proud to have taken great strides in the arena
of digitization. How do humans interact with water? Enjoy it?
Better conserve it? How can digitization improve the
experience? We consider these questions to be at the heart of
our business as the digital home becomes a reality.

In the last year at GROHE we have launched an entirely new
product category with our GROHE Sense and Sense Guard.
Using digital technology to alert homeowners to water leaks,
and to switch off the water supply remotely, as well as offering
monitoring functions, the products take us forward into a
world of greater consumer control over every aspect of their
homes. We see 'digitizing" water as a huge leap forward for
consumer confidence and conservation of this precious

resource.

We're delighted to say that the impact is already being felt
from this bold advance. Our belief that innovative ideas can
change the world was reinforced when in September Fortune
magazine listed GROHE in its ‘Change the World" ranking.
Listing 50 companies that are having a positive impact on
global problems, we were the only German brand to make this
illustrious list. Fortune cited Sense and Sense Guard — as well
as our excellent water recycling figures in manufacturing — as
exceptional contributions to water sustainability and security.

Elsewhere we have committed huge investment to all of our
factories. We have opened a new manufacturing facility in
Klaeng — Rayong, Thailand, where solar panels and treatment
and reuse of waste water have made it the most sustainable
factory of its kind in SouthEast Asia. At the same time an
expansion of our site in Lahr has increased our capacities and
created new jobs, reaffirming our commitment to the “Made

in Germany” mark of quality.

Linking both our new product categories and our investment
in our manufacturing expertise is, of course, innovation, the
key to anticipating and adapting to consumer needs. Our
recent investment in 3D printing at our Hemer factory allows
us to further explore individualization, new materials and small
batch manufacturing, keeping our company at the forefront of
progress.

It's an ethos that is ingrained within our own in-house design
team, who operate at the very heart of our business, and who
have garnered over 300 design awards for GROHE over the
last decade. In 2017 alone we have received over 62 such
awards. For an insight into how the strength of GROHE's
design team continues to carry us forward, our interview with
our VP of Design, Michael Seum (page 8), talking about
recrafting the iconic Atrio collection, is a must-read.

Sustainability and expertise are another two pillars of the
GROHE brand, both of which have been at the heart of our
work in the last year. In 2017 we were awarded the prestigious
CRS award by the German government, recognising our
commitment to sustainability through every branch of our
business.

The innovative Sensia Arena shower toilet points to the
importance of expertise. Being part of the LIXIL family allows
us to draw on centuries of Japanese bathing culture and
decades of technical knowledge, enabling GROHE to create a
product that has become market leader in Germany over the
first twelve months of being on the market. It is this same ex-
pertise that will run through every aspect of a new bathroom
ceramic category being launched in 2018, giving consumers
the opportunity to create a complete GROHE bathroom for a
harmonious, perfectly integrated bathroom solution.

These same GROHE brand characteristics — of quality, tech-
nology, design and sustainability — are beautifully threaded
through every project featured in this book, each of which
represents not just the best in global design and architecture,
but also the highest standards of luxury and sustainability.

You'll find so much to inspire you, from the elegant combina-
tion of old and new that informs the Potsdam Museum
Barberini (page 50) featuring our infrared technology, to the
new five star Radisson Blu in SWinoujs’cie, Poland, built to
LEED gold standards (page 68). And what water-lover could
resist the idea of living in such close harmony with it as
residents in the Jewels of Salzburg project (page 14), where
the buildings are designed to directly interact with the creek
and rock formations around them?

In these pages you'll also find examples of our very latest
products already installed in some of the world’s most
desirable hotels, including Sensia Arena at Le Chateau de
Beaulieu (page 42) and our innovative SmartControl system in
the beautiful Phang Nga, La Vela (page 166).

As the founder sponsor of the World Architecture Festival
(WAF), GROHE supports and celebrates the design communi-
ty in their endeavours to create some of the world’'s most
outstanding buildings. As the headline partner of the WAF
Research Programme we are helping drive the next wave of
innovation too, challenging the community to find solutions to
the problem of water scarcity. In light of this we hope you'll
agree with us that, in this digital age, the future of water has
never been so exciting.

It's a feeling that everyone at GROHE carries into their work,
each and every day. We hope that through this publication we
can help pass to you, the reader, some of that enthusiasm,
optimism and excitement for how humans will interact with
water into the future.

Michael Rauterkus
CEO GROHE AG



Michael Seum
VP Design GROHE

RECRAFTING AN [CON

One of GROHE's best-loved faucets has been redesigned for the next generation.
Michael Seum (Vice President Design) talks about revisiting a classic, challenging
the engineers, and creating an icon in the new Atrio

Redesigning a classic is a task not to be taken
lightly. It's a design opportunity that involves
walking a tightrope between respecting the past
and opening oneself up to future ideas. Michael
Seum, Vice President Design at GROHE, was
delighted however to step up to exactly this
challenge in the shape of redesigning the classic
GROHE Atrio faucet. It was, he says, an exciting
opportunity to build on the strengths of this
GROHE icon while giving it a feeling of timeless-
ness.

“| felt it was a move we needed to make, to make the
product more iconic,” he says. “To me, what makes
something iconic is that you could ask someone to
draw it from memory. | wanted the faucet to be
something that doesn’t fade into the background,
but that still gives pleasure to the user ten years from
now.” The striking simplicity and purity of line in the
new Atrio faucet achieves exactly that.

“The original Atrio was a warhorse, a staple of the
brand which people were very attached to,” Michael
says, explaining the mix of excitement and
responsibility that undertaking such a project
entailed. The original Atrio has been part of the
GROHE family of faucets for over 17 years, but it
was felt that a move to a more contemporary style
segment was necessary for the product to remain
competitive and relevant in the current market.

“In the past, Atrio was a mixture of style segments,
sitting somewhere between contemporary and cos-
mopolitan,” Michael explains of where Atrio was
positioned within the wider GROHE family. “In this
relaunched Atrio series, we have firmly rooted the
new collection in our contemporary design segments
which is one of the most timeless of styles within the
GROHE SPA portfolio.”

Updating a design that has been so successful for a
brand requires a delicate mix of skills, as well as
clarity and confidence about the aims of making such
a change. “The challenge was to find the balance
between paying respect to the previous line of Atrio,”
Michael says, “and creating something unique and
new, while also achieving design permanence. And
then, of course, our challenge is to stand out in a
highly competitive environment as well.”

Although no ideas or options were off the table, the
result of research, study, experimentation and
refinement has been to streamline the Atrio, making
the silhouette cleaner and more precise, with every
intersection pared back to be sleek and seamless.
The distinctive three-spoke handles on the faucet
have also been updated to a logical and visually
satisfying four-prong cross shape that you can just
picture sitting comfortably in the palm of your hand.

“The new Atrio is an obsessive simplification of the
previous line,” confirms Michael. “The details within
the collection are composed of pure symmetrical
intersections and a precise attention to proportion
and scale. The result is an icon of pure elegance and
precision. | am proud of the team's design work.”

“We explored so many different design possibilities
and in the end, came down to design reduction.”
Paring back a silhouette to the simplest possible
iteration, simplifying and clarifying each line so that
only the essential remains, gives the designer, as
Michael points out, nowhere to hide.

The visual, however, is not the only concern for a
product that is as central to daily life as a faucet,
however. The aesthetics have to embody a deeper
ease of use that will make ita pleasure for consumers
to operate. For this it was not just the purity of the



form that was important, but also how the user
feels about interacting with it. That ineffable quality
of the tactile. For Michael, the art of making
someone want to reach out and touch the Atrio was
once again based in the subtle, almost subliminal
use of GROHE's central design DNA elements.
“The GROHE design DNA appears in every aspect,”
he explains. "The circle as the purest of forms is the
basis for the faucet as a whole, but also the lozenge
shape and the 7 degree angle that are GROHE
design signatures — the shape of the spout is drawn
from a pure lozenge shape and the spout angle is
also 7 degrees.”

Laypeople could be forgiven for thinking that a
redesign of an existing project is not as large a task
as designing something completely new, but for
Michael the distinction is negligible. “I don't take
the approach of a redesign being any different to
designing from scratch,” Michael says. “I like to
start all design projects in the same way. We — the
design team — get together with lots of blank sheets
of paper, so that we get input from everybody, lots
of ideas. We have people performing very varied
roles within the team, so for example | worked with
a technical engineer throughout the process.” The
finished faucet went through 18 months of intensive
design work, with every existing element
considered, challenged and rethought.

Alongside the work of the whole in-house design
team, the realization of the project was thanks to
the incredible reservoir of engineering skill available
at GROHE. Michael emphasizes that the longevity
of the product, the elusive qualities that go into
making any iconic design, is not just about the
visual work, but also live in the craftsmanship which
is then applied to make the design a reality. This
craftsmanship will in turn be something that the
user experiences every day of the product’s life.

If the redesign gave the designers nowhere to
hide, then the same was true of the technical
demands. The project not only pushed the design
team, but also the technicians and engineers at
GROHE. “"When | showed the drawings to the
technical engineer, at first, he turned to me and
said ‘are you joking?'” admits Michael. “In fact he
said something not safe for print! Because it was a
huge challenge. It's a very narrow aperture into
which we have to fit a lot inside the faucet. So it
was technically very challenging.” The fact that
GROHE not only rose to meet the demands laid
down by the design team, but were keen to
embrace the updating of this much-loved faucet

design, feels Michael, is testament not only to the
expertise within the company, but also the desire
to keep everything moving forward, an appetite to
improve on excellence.

“It shows that progress is not always about
technology” he adds. In the enthusiasm for digital
advances and the exciting future for consumers
offered by developments in the area of the ‘Smart
Home', GROHE is also prepared to look at analog
solutions, as well as to learn from and build on their
successes in order to remain at the forefront of the
market.

Michael is keen to emphasize that the redesign had
nothing to do with trends — quite the opposite. “I
think for every trend there is a counter trend,” he
says. “The idea behind new Atrio is design
permanence — the design is going to last a long
time.”

However he admits that an additional benefit of the
honed lines of the new Atrio is that it creates a
product that can stand alone, but is versatile enough
to meet the evolving needs of the consumer or
designer. “It's a faucet that can be very at home in a
number of settings” he says, and as consumers
demand a greater choice of finishes and variations
— one currently being met by GROHE's increased
selection of brassware finishes — so the Atrio is
strong and streamlined enough to take on these
extra options while retaining its own visual identity.
Longevity means creating a product with its own
irreducible logic, its own integrity, which can sit
comfortably within a variety of settings and styles
without losing its own instantly recognizable
identity. In the new Atrio just this combination of
versatility and solidity has been achieved.

“The elegance of the Atrio collection gives interior
designers, architects, and consumers more
flexibility in terms of what type of bath environments
they can create,” Michael says. “Atrio has a
contemporary feel, but | think with the right colour
and finish this collection can totally transform to sit
comfortably within other environments. It offers the
freedom to use it in any way possible.”

Whether itisin chic, sleek SuperSteel or a masculine
Brushed Hard Graphite finish, placed in a converted
church, Art Deco apartment or ultra-modern
warehouse, the faucet will be instantly recognisable
and enduringly desirable. A statement of timeless
taste, made with precision.




FUROPE

Austria 14 France 42/58/110
Czech Republic 18 Norway 54
Denmark 22 Poland 62/68
Germany 26/50/56/64/88/98/102/106/112 Sweden 72
Netherlands 30/116 Ukraine 76
Belgium 34/84/114 UK 80/90
Finland 36 Russia 94/120
Spain 40/46
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SALZBURG

JEWELS OF SALZBURG

Jewels of Salzburg is a unique premium residential
project in Austria. The singular design of these units
communicates with surrounding natural rock for-
mations, which are part of the concept. The Salzach
river is also present, in the form of a narrow creek.
“The master plan of this development abstractly mi-
mics the city and becomes microcosm of the city of
Salzburg itself.”

The design of the GROHE Minta single-lever
basin mixer was literally inspired by the element of
water. The rinsing arm for the L-shaped faucet has
the greatest imaginable flexibility, making the
washing of large pots an expression of freedom.
Due to EasyDock the rinsing arm glides gently out
of the housing and back in again — the Glideflex®
hose has very little friction and a small lead counter-
weight. This comfortable kitchen gem is an
indispensable part of Jewels of Salzburg.

A pavement was installed next to the
riverbed so as not to deprive the public
of the beauty of nature. But the
architects’ dealt carefully with the
residents’ private sphere, ensuring there
is no direct contact.

Inside, too, there is a dialogue with
natural materials in the surroundings.

Each unit was designed so that residents
have an expansive view. Floor-to-ceiling
windows in the bedrooms make the
space seem even more vast.

spacesmunich - boguschewski + kreissl
gbr from Germany designed the modern
interior.

“Each block becomes a container, a
wrapping enclosure of smaller blocks or
apartments within, allowing each living
unit to be unique.”




Mojgan Hariri & Gisue Hariri

Architect

Hariri & Hariri Architecture
New York, USA
www.haririandhariri.com

Interior Design

spacesmunich - boguschewski +
kreissl gbr

Munich, Germany

Date of completion
2014

Area used
8850 m?




PRAGUE

DANCING HOUSE HOTEL

The famous Dancing House, also known as Ginger
& Fred, was designed in the 1990s by American-
Canadian architect Frank Owen Gehry, together
with the Czech architect of Croatian origin, Vlado
Miluni&. In 2016, Luxury Suites company opened a
luxurious, four-star DANCING HOUSE HOTEL
within it. It contains 40 suites utilising timeless, ele-
gant design. The hotel is located on the Vltava's
right bank and offers an incredible view of Old Town
and Prague Castle. For foreign visitors, the Dancing
House is an icon of Prague, almost as well-known
as Charles Bridge and St Vitus Cathedral.

In the bathrooms the GROHE Lineare series impres-
ses with clear shapes. Like the architectural concept
of Dancing House, the interplay between the cylind-
rical and rectangular shapes creates harmonious
aesthetics and dynamic elements. Endless water
enjoyment at the foot of the famous Vltava.

The Dancing House is one of the most
famous buildings in the Czech capital.

Most rooms have a unique view of
Prague Castle, the Vltava River and
the Old Town.

The GROHE Euphoria Cosmopolitan
bath set with a shower hose has a
perfect look thanks to the GROHE
StarLight chrome and SpeedClean
nozzles ensuring a special bath
experience.

This bathroom is equipped with a
wall-mounted Lineare OHM trimset
basin two-hole mixer. It also sports the
Rainshower Icon hand shower and

the Skate Cosmopolitan: the solution
for a clean and fresh WC at the push
of a button.
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Architect
Ing. arch. Vladimir K¥iz

Interior Designer
Ing. Lenka Viznerovéa/Innex

Address

Jiraskovo néam. 1981/6
Prague, Czech Republic
www.dancinghousehotel.com

Number of rooms
40
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Architects
ADEPT
Copenhagen, Denmark

MVRDV
Rotterdam, Netherlands

Address
Dirch Passers Allé 27
Frederiksberg, Denmark

Date of completion
2016

Area used
3200 m?

24

Ku.Be House of Culture in Movement is a unique
project for the Copenhagen community and a 3,200 m?
playground that unites the theatre, sports and lear-
ning branches. MVRDV and ADEPT Architects
created a fantastic building that brings people to-
gether and that can healthily improve their quality
of life. “We designed Ku.Be to encourage the unex-
pected,” explains MVRDV co-founder Jacob van Rijs.

Big and small guests alike are offered endless op-
portunities to investigate movement and interpret
space. In a building like Ku.Be House, the sanitary
rooms also have to be appropriate. The GROHE Eu-
roplus E is a worldwide classic offering maximum
reliability, safety, and hygiene in public spaces. The
robust Relexa 70 shower head with its sporty look
also ideally fits into the dynamic surroundings.

The urban gardens create a link
between Ku.Be and the urban
neighbourhood.

“At Ku.Be we tried to turn accustomed

experiences of a building on their head”,

explains ADEPT's cofounder Martin
Krogh.

“What would otherwise be a simple,
mindless journey through the building
turns into an exploration and discovery
of movement.”

Nets link several storeys and invite
people to climb them. Guests are
allowed to dance and jump.

The fastest way down is not by stairs,
but on a long slide.

25
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Jacques Herzog, Pierre de Meuron, Ascan Mergenthaler

Architect
Herzog & de Meuron
Basel, Switzerland

Interior Designer
Tassilo Bost

Address
Platz der Deutschen Einheit 2
Hamburg, Germany

Date of completion
2016

Foto: MéX/ﬁ? Schulz

Fotos: The Westin Hamburg

The Westin Hotel is situated in one of the most spec-
tacular locations in Hamburg. The Elbphilharmonie is
a magnet for people from across the globe. The hotel,
housed in the east wing of the building, is a highlight
of the work of the Swiss architects Herzog & de Meu-
ron. The interior design was consciously kept purist
so as not to distract from the tremendous view of the
city and the river Elbe. In conceptual terms, the ele-
ments of sand, water, and air are themes that are
found on the exterior and inside the building.

In the port’s luxury hotel the motif of water had to be
thought out to the end. The development of the bath-
rooms was a special focus. To support the
restrained interior furnishings, minimalist GROHE
products were chosen. Both the GROHE Cosmopoli-
tan Design and the clear contours of the linear
fittings shine. The Grohtherm 300 Cosmopolitan
thermostat ensures showering pleasure with perfect
water temperatures with a view of Hamburg harbour.

The architecture of “Elphi” calls to mind
shipping and wave motifs. 1,100 reflecting
glass elements were inserted in the facade.

All 12 suites at the Westin are individually
designed and have grandiose views. The
glass facades were printed with grey dots to
prevent the building from heating up too
much.

High above the roofs of the city: With its
ceiling-high windows the Panorama Suite is
the absolute highlight of the hotel.

Interior designer Tassilo Bost opted for a
linear design idiom in the Westin's
bathrooms. The GROHE Lineare basin mixer
was the first choice. Grohtherm 2000
Cosmopolitan thermostats ensure a balanced
water experience.
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WESTERHOVEN
CENTER PARCS

This holiday park in southern Holland is situated
amidst lush forests and lakes. Center Parcs offers
cosy cottages in different categories, for two to ten
people. “During the creation of this cottage nothing
was off-limits. Everything had to be right. We would
settle for nothing less than 100%,” says Hans Dek-
kers, Director of Accommodation & Cleaning at
Center Parcs.

“In every room, we want our guests to marvel,
"Wow, | wish | had this at home,"” explains Dekkers.
Guests will also have this feeling in the bathrooms
thanks to the prizewinning GROHE Sensia Arena
shower toilet. With GROHE Rainshower SmartCon-
trol, showering in the cottage under trees becomes
an incredible 3D experience. In the kitchen there is
the innovative GROHE Red boiler system enabling
guests to obtain boiling hot water for tea directly
from the faucet. With the intelligent GROHE Blue
water filter still or sparkling water can be tapped,
chilled or at room temperature.

This Premium Villa is an expression of luxury
and sustainability in the middle of nature.
Itis the beginning of a new luxurious
category at Center Parcs.

GROHE can deliver water at a temperature

of 99°C immediately. The energy-efficient
titanium boiler under the faucet is hidden,
thus saving room. With this clever solution
energy and time are also saved. With GROHE
Blue the degree of carbonation and the water
temperature can be set on the LED control
unit.

With the GROHE F-Allure Digital in the
bathrooms of the cottages the water
volume and the spray pattern can be set
using innovative plus and minus buttons.
"“Press. Twist. Shower"” — perfect adjustment
with SmartControl buttons.

The new GROHE Sensia Arena shower

toilet adapts to people’s needs. The spray
functions and drying temperature with warm
air can be controlled individually. The forest
wallpaper also makes it a place of freshness.
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Helge Docters van Leeuwen

Interior Designer
HDVL Design Makers
Hilversum, Netherlands

Address
Kempervennendreef 8
Westerhoven, Netherlands

Date of completion
2017

Area used
120m?2



An ultra-modern building complex was built to
house the new AZ Zeno hospital. The architects'
ambitious plan was to create a place where patients,
visitors and staff are all comfortable and where
high-quality care is cultivated. Architecturally, it is
suspended above the landscape and the architec-
ture is meant to contribute to the healing process.

The contactless GROHE Eurosmart CE and Euro-
smart Cosmopolitan E are intelligent solutions in
hospitals, where hygiene regulations are extremely
important. Due to the seamless transition between
body and spout, they can also be cleaned easily.
Efficient technologies help conserve water and
energy and are in line with the concept of the hos-
pital, which has stringent environment-protection
guidelines. The extra GROHE Europlus single-lever
sink mixer with pullout dual rinsing spray is robust
for use in large kitchens and incredibly comfortable.

Architect 1

THV AAPROG / BOECKX. / B2Ai

Planner
Ingenium

Installer
Van Severen

Address
Knokke-Heist, Belgium

Date of completion
2017

Due to the “floating” architecture there
is a seamless transition between the
care facilities inside and the public
outdoor spaces.

“Ceci n'est pas un hopital” (This is not a
hospital) is a quote from the artist René
Magritte referring to a hospital that
doesn't feel like a hospital. Itis a
calming and open care environment,
inspired by art, light, nature, warmth,
and fantasy.

The hospital is a so-called floating
construction, hovering above the
landscape like a cloud.

35



36

TURKU

MEIN SCHIFF ©6

"Making something unique from something
special” is the philosophy on board Mein Schiff
from the Finnish shipyard Meyer Turku Oy. It is a
holiday resort on a premium level. Around 2,500
guests are thoroughly pampered by the premium
all-inclusive concept, which intends to make them
feel at home all over the world. The overall concept
and many interior areas, from the design to the con-
struction supervision, was done by cm-DESIGN.
Due to the innovative interior guests experience a
sense of vastness, freedom, and inspiration. Holis-
tic relaxation.

On the high seas, the enjoyment of water has to be
continued with sophistication in the bathrooms.
The gentle, circular elements of the GROHE Con-
cetto line pleasingly round off the cruise experience
on Mein Schiff 6. The GROHE Euphoria shower sys-
tem with GROHE DreamSpray technology offers
guests a fulfilling showering experience. Last but
not least, there is the novel innovation of one-click
showering. With just a touch of a button the desired
spray pattern can be selected.

Water as far as the eye can see. In addition

to a 256m long pool, guests of the suites can
relax in a whirlpool bath on the luxury liner,

with a breathtaking view of the sea.

Mein Schiff 6 is the newest member of the
fleet. Itis 295m long.

The cabins and suites of the Mein Schiff fleet
were designed by cm-DESIGN with a light
and balanced-out colour and material look.

Over 80% of the 1,267 cabins have a balcony.
The aft-balconies of three family-cabins can
be combined to a large groupexperience.

The Concetto single lever basin mixer with
a high spout is a luxurious eye-catcher in
the Himmel & Meer-Suites. It rotates up to
100° and thanks to GROHE SilkMove the
temperature and water volume are
effortlessly adjustable.




(!

Interior Designer
cm-DESIGN

Hamburg, Germany

Address

Turku, Finland

Date of completion

2016

Number of rooms

1,267

39



40

Antonio Cruz & Antonio Ortiz

Architect
Cruz y Ortiz Arquitectos
Amsterdam, Netherlands

Address
28022 Madrid, Spain

Date of completion
2017

The new football stadium in Madrid opened in the
autumn of 2017 and since then has been called the
“football temple” of Atlético Madrid. It was built to
be the best stadium in Europe. “Homogeneity, pro-
ximity, visibility, comfort, innovation, security and
identification with the club,” were the fundamental
goals for the structure, which were met with intelli-
gent architecture design solutions. The arena holds
67,703 people.

In this state-of-the-art stadium sporty and hygienic
solutions were needed in the sanitary facilities.
GROHE Euroeco Cosmopolitan is a durable self-
closing faucet that reliably delivers pre-mixed or
cold water. After the game, the teams refresh them-
selves under the GROHE Tempesta, or the GROHE
Relexa deluxe head shower, which with all GROHE
technologies cuts a fine figure and stands out due
to its durability.

3

The roof is already the stadium'’s
trademark.

UEFA declared Wanda Metropolitano a
“five-star stadium”. With a capacity of

68,000 spectators it can therefore host
European competition finals and World
Cup finals.

The new stadium is much bigger than
the old one, which could only
accommodate 19,000 spectators.
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