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They say cats have nine lives, and we can now say with pride 

that GROHE’s annual publication has at least as many out-

ings as our feline friends. Featuring the finest architectural 

projects, under the new title “Shaping the Future of Water”, 

we hope to showcase some of the ways in which GROHE is 

always looking forward when it comes to technological wa-

ter solutions with sustainability in mind. 

GROHE, as it helps Lixil to deliver its innovative vision for bet-

ter homes of the future, is driven by customer needs – that is, 

creating efficient products that reduce water consumption, 

and take all the hassle out of designing and renovating a bath-

room. Sustainability, excellent design and simplicity of use: 

they all go hand-in-hand in GROHE’s brand vision. 

In the pages of this book, we’ve collected some of the most 

interesting and forward-thinking architecture from around 

the globe, to show you what is possible with the imagination 

and determination that is simply in our DNA at GROHE. It’s 

also an opportunity for us to think about the past year and 

how we’ve managed to succeed in our goals. For example, 

we’re pleased to have been awarded Red Dot Brand of the 

Year for 2019, to honor excellence in our brand communica-

tion, awarded to the best brand in an industry. Meanwhile, 

GROHE’s commitment to sustainability has also drawn at-

tention, with recognition in the Fortune 50 Companies that 

changed the world list, as well as winning the CSR Award of 

the German Federal Government 2017. 

Since climate change is one of the greatest challenges of 

the contemporary world, it’s greatly gratifying to know that 

our efforts to make a difference are being noticed. We at 

GROHE are working hard towards doing even more, and 

making all of our processes more sustainable. That is why 

we have committed ourselves to the goal of making our 

production carbon-neutral by 2020. Since July 2019 we 

have converted all our production plants to run on green 

electricity. And to offset unavoidable CO2 emissions we 

have become invested in two compensation projects – a  

hydroelectric power station in India and a borehole mainte-

nance project in Malawi – which are based on extremely 

stringent criteria, such as the Gold Standard, developed  

under the aegis of the WWF.

Apart from these efforts, it has also been a standout year 

for those who have always wanted to know more about the 

inner workings of GROHE, since we were the focus of an  

entire episode in the sixth series of “Megabrands”, broad-

cast on n-tv. The 50-minute documentary portrayed many 

of the most important things about our own “mega brand”, 

following the whole process, from the first germ of an idea 

to the final delivery of efficient and satisfying products for 

our customers. 

Elsewhere, for the biennial fair ISH’s 2019 edition, we present-

ed a record number of product innovations. We were happy 

to demonstrate revolutionary new ideas from GROHE’s crack 

engineering team, such as 3D printed metal faucets as well as 

the Colors range. Indeed, our design team’s work has been 

especially impressive this year, with GROHE awarded more 

than 400 awards for our design – no small feat! 

Our efforts in production all strengthen the same goals: 

quality, technology, design and sustainability, and makes it  

a true joy to see these values come to life in architectural  

projects across the globe. For example, Aquatio Cave (p. 90) 

brings a modern sensibility to traditional carved-out archi-

tecture in Matera, Italy, while Casa Buhnici’s (p. 82) sleek, 

contemporary design is as sustainable as possible, making 

prominent use of reclaimed wood and water-saving technol-

ogy. Comfort and precision were of the utmost importance 

aboard the event ship Blue Rhapsody (p. 18), which is fully 

kitted out with a complete GROHE bathroom solution, from 

infrared basin mixers to Sensia Arena shower toilets. It has 

also been fantastic to see the imaginative uses of the Colors 

range, such as in the Alpine resort of Flims, Switzerland, 

where The Hide hotel (p. 42) features bathrooms that  

engage all the senses. GROHE’s Sense and Sense Guard 

were part of a recent renovation of the Egå Church in Den-

mark (p. 152), following a water leak. Now the parish priest 

and his family are able to take holidays without that worry 

disturbing them. Drawing attention for rugged sophistica-

tion, the Patio House (p. 132) in Karpathos, Greece was a fi-

nalist in the World Architecture Festival 2018, which GROHE 

is honored to be a founder sponsor of, celebrating the suc-

cesses of the architecture and design community. 

And what a community it is! As it is constantly growing in  

ambition and innovation, we look forward to continuing to 

work to meet the needs of tomorrow’s technology today, 

imagining tailored, on-demand solutions. We’ve never been 

prouder of our values and our responsibilities in providing 

sustainable design-conscious products that truly shape the 

future of water.

Thomas Fuhr CEO GROHE AG

Jonas Brennwald CEO LWT EMENA

Dear Reader
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We’ve never  
been prouder of 
our values and 
our responsibilities 
in providing 
sustainable, 
design-conscious 
products that  
truly shape the  
future of water.”

“
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PARTNERS
BY DESIGN
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Special projects demand special details. Our  
clients explain why they chose GROHE as  
their partner for these architectural highlights.
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Clas Darvik 
Developer for Niehku Mountain Villa
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As a developer and well-
travelled skier myself, it was 
by chance that I came across 
this historic site that took 
many years to complete due 
to its challenging location. It 
was a very personal project 
and one where I immersed 
myself in all the details. As the 
location is luxuriously remote 
and the clientele are mostly 
international, we specified 
GROHE across my property  
as they are a global, high-
quality and reliable brand,  
but most importantly to me, 
they look spectacular.”

“
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Niehku Mountain Villa 
Riksgränsen / Sweden
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Niehku Mountain Villa is located on Riksgränsen, the na-

tional border between Sweden and Norway, on the site of 

the legendary Malmbanan (Iron Ore) train line. Created as 

a comfortable home-from-home ideal for exploring the 

adventurous activities on offer in the area, the villa has 

been ingeniously designed to incorporate the history of 

the site. Architects Krook & Tjäder have retained the 

walls of the line’s old roundhouse so that they pass 

through the new building

The villa has won the ‘Best Hotel Interior’ at the prestig-

ious Prix Versailles and was also named as the overall 

winner at the awards hosted at the UNESCO Headquar-

ters, Paris in September 2019. The interior – which in-

cludes 14 double rooms, a restaurant, bar, lounge and 

spa – were designed by award-winning design agency 

Stylt, playing on and enhancing the architectural fea-

tures from the roundhouse and adding rich materials and 

nods to local tradition that create a feeling of luxurious 

insulation from the cold outside. The name Niehku is 

the Northern Sami word for ‘dream’, and this feeling is 

encapsulated in the warm, industrial glamour of the 

scheme. In the bathrooms, GROHE Essence and Euphoria  

products have been specified in the GROHE Colors 

Brushed Hard Graphite finish for a perfect aesthetic fit.
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Warmth and glamour are injected to the restaurant space with details like reflective brick tiles and pendant lights which 
emphasize the full height of the beamed space. The bedrooms in the villa create a cosy, indulgent atmosphere to insulate 
guests from the chill outside, with rich wood finishes and rust-hued details.
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Architect

Krook & Tjäder

krooktjader.se

Interior designer

Stylt Trampoli 

stylt.se

Project address

20 Lokvändarvägen

98194 Riksgränsen, Sweden

Date of completion 

2018

Pontus Orrbacke, Krook & Tjäder

Erik Nissen Johansen, Stylt Trampoli
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Marilyn de Vaal & Frank Pieterse, Art-line
Interior designers for Blue Rhapsody
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The Blue Rhapsody event 
ship is all about ‘Water 
Enjoyment’. In order to bring 
a design coherence GROHE 
products have been specified 
throughout to complement  
the opulent surroundings.  
The design is based on a 
sense of flow, echoing and 
enhancing the elegantly 
curved lines of the vessel’s 
structure. With seamless 
aesthetics and guest  
comfort a priority, GROHE 
bathroom products were  
used throughout to provide  
a complete solution.”

“
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Blue Rhapsody
Rotterdam / The Netherlands
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Able to accommodate up to 600 guests, the yacht Blue Rhapsody is an 

elegant event ship. Measuring 85 ft long, it has room for 440 people to 

dine, theatre facilities and numerous lounges. The architects Marilyn 

de Vaal and Frank Pieterse have extensive experience of creating sump-

tuous interiors for super yachts, designing for the Royal Household of 

Johor Malaysia among others. Pieterse pays particular attention to 

flow between different spaces. “With Blue Rhapsody, we had the goal 

of making the ship feel like a whole,” he explains. As a key part of this 

drive for design coherence GROHE products have been specified 

throughout. GROHE has supplied a complete bathroom solution, in-

cluding everything from GROHE ceramic basins and Sensia Arena 

shower toilets to the smaller details of flush plates, accessories and 

soap dishes, ensuring that all these element in the restrooms are in 

visual and functional harmony. As comfort and efficiency are key on 

board, guests will also find GROHE Essence E infrared basin mixers – 

effortless to operate, even on the high seas!
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On Blue Rhapsody each space is designed to connect with the next, so that while every  guest area has its own identity, the 
transition between them is seamless. Practicality has to underpin the design's luxury, with GROHE infrared faucets combining 
both qualities in the bathrooms.
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Architect

Art-line

artline-design.com

Project address

Rotterdam, The Netherlands

Date of completion 

2019

Marilyn de Vaal & Frank Pieterse, Art-line
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Indre Baršauskaite & Greta Valikone,  
YES.design.architecture 
Interior designers for Hotel Pacai
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The overall design concept  
of the hotel meant matching 
the past with the present  
and looking at ways to create 
the dialogue and contrast 
between different eras. There 
is definitely some magic in 
finding the most suitable 
product for a certain space 
and GROHE Allure was ‘in the 
right place, at the right time.’”

“
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Hotel Pacai
Vilnius / Lithuania
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The Old Town of Vilnius is a historic snapshot of 17th century Baroque 

splendour, and in Hotel Pacai this atmosphere is preserved and updated 

for today’s luxury travellers. The hotel is housed in the Pacai palace, 

which once played host to the Russian Tzar and Emperor Napoleon. 

Many of the building’s architectural details remain, from mysterious 

stone staircases to arches and columns. Interior designers YES explain 

the design is “all about matching the past with the modern present and 

looking for ways to create dialogue or even contrast between different 

times.” Original frescoes have been uncovered, often set against bare 

plaster or stone finishes. Luxurious contemporary textures are layered 

on top, with velvets, glossy metallic details and rich marbles adding to 

the dramatic palette. 

Of the 104 rooms, a number of expansive suites steal the show, includ-

ing the 120sqm Pacai Suite, where the building’s original full height 

double doors and lofty proportions ooze grand glamour. The bath-

rooms offer perfectly attuned modern decadence, with freestanding 

baths paired with elegant GROHE Allure freestanding bath spouts in a 

glamorous Warm Sunset finish.
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History and drama collide in the Hotel Pacai, with a color and material palette that celebrates the history of the ancient palace, while 
providing comfort and contemporary style to guests.
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Interior designer

YES.design.architecture

yesdesign.lt

Project address

Didžioji g. 7

LT-01128 Vilnius, Lithuania

Date of completion 

2018

Indre Baršauskaite & Greta Valikone,  
YES.design.architecture
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“There is a magic in finding the most suitable product for a certain space. GROHE’s Allure products, with their mood of classical, everlasting design, were in the right place, at the right time, matching the overall 
concept,” explain interior designers YES.
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Under
Lindesnes / Norway
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Surely one of the most arresting and adventurous designs for a restau-

rant in years, Under invites guests to dine at the bottom of the sea. The 

building appears to rest at an angle on the rocky shore of Norway’s 

southern-most point, one end of it dipping below the water, constantly 

washed by the waves. Inside the dining space touches the sea bed five 

meters below, with a huge glass wall offering views of the ocean floor. 

The rough concrete exterior of the building is monolithic, and designed 

to allow marine life to cling to it, integrating it into its environment.  

Inside however the building serves to reassure diners as they enter this 

alien world. Softly undulating walls, woven panels and oak cladding 

add warmth and quiet. In collaboration with local carpentry workshop 

Hamran, Snøhetta created seating that highlights the natural beauty 

and strength of wood. The playful innovation of the building extends  

to GROHE ICON 3D printed faucets in the bathrooms.
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Architect & interior designer

Snøhetta

snohetta.com

Project address

Bålyveien 48

4521 Lindesnes, Norway

Date of completion 

2019

Soft forms lead diners down into the main space where a floor-to-ceiling window allows views of the ocean floor. Every 
design element is carefully considered and chosen specifically to enhance this other-worldly space.
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In the bathrooms innovative GROHE ICON 3D faucets have been created bespoke 
for the space, via cutting-edge 3D printing technology.
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The Loft 
Brussels Airport / Belgium
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Created to give travellers at Brussels Airport a genuinely different airport lounge expe-

rience, THE LOFT has been designed in close collaboration with LOUNGEXPERIENCES 

and GROHE, using a wealth of products to refresh, soothe and de-stress Brussels  

Airlines passengers. THE LOFT sees the original lounge doubled in size, with a harmo-

nious design based on the Japanese tradition of omotenashi, or ‘the art of hospitality.’ 

Alongside private nap rooms and hot stone massage chairs, guests can enjoy a per-

sonal spa experience with GROHE. Six private shower rooms are fitted with GROHE’s 

state-of-the-art shower systems, including the AquaSymphony, offering steam, light 

and music as part of a therapeutic shower. GROHE Essence E touchless faucets and 

GROHE Arena Sensia shower toilets were chosen for the public toilets. 

THE LOFT accommodates 500 guests and includes zones for working, relaxing and re-

fuelling. The design incorporates the Belgian Art Nouveau theme with award winning 

art and design by Lexus. GROHE Red and Blue water systems supply travellers with 

instant kettle-hot water or chilled and sparkling filtered water direct from the faucet, 

a feature that saves 500,000 plastic bottles per year. Thanks to the above and several 

other innovative experiences, THE LOFT won the award of ‘Europe’s Leading Airport 

Lounge 2019’ by World Travel Awards in June 2019. 
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Interior designer

Brussels Airlines / GROHE / LOUNGEXPERIENCES

Project address

Leopoldlaan,

1930 Zaventem, Belgium

Date of completion 

2018
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Weary travellers can restore their equilibrium in the all-around indulgence of a GROHE AquaSymphony shower system, offering light, sound and an enveloping curtain of water. Elsewhere in the 
lounge GROHE Red and Blue water systems keep guests refreshed on demand.
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The Hide
Flims / Switzerland
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Taking a fresh look at the style concept of an Alpine resort, The Hide 

Hotel Flims avoids the clichés and instead injects a cosmopolitan  

sophistication. Found in Switzerland’s Graubünden region the hotel is 

part of the bold new Stenna Flims complex, which includes retail spac-

es, a cinema and bar, and is situated right by the ski lifts for a ‘ski-in, 

ski-out’ experience. The interior design by super-hip studio Stylt Tram-

poli uses jewel-bright emeralds, purples and reds to give the interior 

glamour and warmth. The comfort of a traditional lodge is evoked with 

generous fireplaces, rich textures and natural materials. The bedrooms 

in particular use layers of texture to keep the guests feeling cosy and 

cocooned, including glass, velvet, intricate metalwork and full-height 

marquetry walls. In the bathrooms GROHE Essence basin mixers and 

Euphoria shower systems are specified in the cool, urban Brushed Hard 

Graphite finish toning perfectly with warm pink basins.
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Architect

Marcus Gross & Werner Rüegg

gross-rueegg.ch

Interior design

Stylt Trampoli

stylt.se

Project address

Via Nova 80

7017 Flims, Switzerland

Date of completion 

2019

Erik Nissen Johansen, Stylt Trampoli
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Nestled right at the foot of the ski slopes of Flims, the hotel offers a sophisticated design twist on 
classic Alpine style, with contemporary finishes and silhouettes used to bring a sense of urban chic 
to the rooms and public spaces alike, and rich hues and textures keeping a warming atmosphere to 
the interiors.
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Carrara House, Luz
Lagos / Portugal


































































































































